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 Logotypes are available as .eps and .png files in the Brand Library

Logotype1.1. 
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Logotype
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Logotype construction

70
o

70
o

45
o
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Logotype regular + reverse
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Logotype black&white regular + reverse
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Logotype and symbol reduced versions

For small sizes (30px x 30px or smaller),  
we recommend using the symbol. 

Logotype Reverse logotype Reverse symbol
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For the launch, as it is a new brand, we recommend going with the full logo (word mark).   
But in future we might go down to just the symbol as an icon.

Logotype application (icon)



10 Arré       Brand Guidelines

Reverse symbol (Arré Red) Reverse symbol (Arré Gradient)

Alternative colors (symbol)
Reduced versions
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Alternative color versions of the symbol used as icons

Logotype application (icon)
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Original logotype and symbol

Logotype Don’ts

Don’t invert original colors
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Logotype Don’ts 
Don’t invert or change the original colors:
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Don’t change the original font Don’t change the original logotypeDon’t change the original accent

Original logotype

Logotype Don’ts
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Original logotype

Logotype Don’ts

Don’t use gradients or apply effects or distort to the original logo: Don’t change the original color:
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Typography1.2. 

waiting for final decision, depending on licensing.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

Aa

Extralight
Light
Semilight
Regular
Semibold
Bold
Extrabold
Black

Primary typography
Akhand

Akhand is a family of eight fonts for display applications.  
Featuring condensed straightsided letterforms, Akhand is a 
virtually monolinear sans serif. The design of the face is based on a 
modular structure, but not every aspect looks constructed. Its forms 
look great in headlines and function well when different weights 
are combined together. The fonts are part of the larger Akhand 
super family, which covers a variety of Indian scripts.

Design by Satya Rajpurohit in 2015 (India Type Foundry).
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Akhand Arré We want to consider having a custom Akhand typography for Arré.
We would like to modifiy lowercase g, uppercase J and uppercase P.
We would like to collaborate with India Type Foundry to make this possible.

Extralight
AJAI CHACKO
PRODUCT
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Akhand Arré

PRODUCT DESIGN, 
ARCHITECTURE,
AJAI CHACKO,
CHRIS ROBERTS

PRODUCT DESIGN,
ARCHITECTURE,
AJAI CHACKO,
CHRIS ROBERTS

Gay marriage is now  
legal in USA. But where 
does India stand on 
section 377?

Gay marriage is now  
legal in USA. But where 
does India stand on 
section 377?
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ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

Aa
Light
Book
Demi
Medium
Bold

Secondary typography
Kohinoor

Kohinoor is an elegant low contrast humanist sans-serif typeface 
suitable especially for body text. Part of the super family
Kohinoor Multiscript. Kohinoor Latin comes in 5 upright styles 
with their complementary italics. Kohinoor offers a similar colour 
to texts set in the Gumukhi, Latin, Tamil or Devanagari subfami-
lies from Kohinoor Multiscrip.

Design by Satya Rajpurohit in 2010 (India Type Foundry).
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Supporting other alphabets In the future we might need to use Hindi or other Indian 
languages. Akhand and Kohinoor are supporting all of the major 
Indian languages while harmoniously translating a single design 
aesthetic across each writing system.
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Kohinoor is good for  
body text.

We recommend using Kohinoor 
for small text (20px or below). 

Akhand is too condensed 
for body text.

Akhand for small text  
(20 px or below) 
is not ideal. 

Akhand is suitable  
especially for titles.

Kohinoor for titles  
does not have a lot  
of impact.

Typography application
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Typography application
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Color1.3. 
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R=255
G=0
B=0

C=0
M=100
Y=100
K=0

	
Pantone 

Warm Red C

R=255
G=160
B=0

C=0
M=45
Y=100
K=0

Pantone 
1235 C

From Arré Red  
to Arré Yellow

Angle=45
o

R=0
G=0
B=50

C=100
M=86
Y=0

K=80

Pantone 
2758 C

Primary colors

Original logotype

Arré Red Arré Dark Blue Arré Yellow Arré Gradient
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R=30
G=180
B=150

C=75
M=0
Y=55
K=0

Pantone 
326 C

R=240
G=240
B=243

C=0
M=0
Y=2
K=8

Pantone 
Cool Grey 1 C

R=210
G=210
B=215

C=11
M=7
Y=8
K=10

Pantone 
428 C 

R=164
G=164
B=170

C=20
M=11
Y=10
K=21

Pantone 
429 C

R=123
G=123
B=130

C=20
M=9
Y=10
K=45

Pantone 
430 C

R=73
G=73
B=80

C=21
M=3
Y=0
K=87

Pantone 
432 C

R=40
G=190
B=215

C=70
M=0
Y=15
K=0

Pantone 
637 C

R=100
G=70
B=100

C=60
M=75
Y=40
K=20

Pantone 
5135 C

Secondary colors

Original logotype

Arré Light Blue Arré Purple Arré Teal Arré Grey 1 Arré Grey 2 Arré Grey 3 Arré Grey 4 Arré Grey 5
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Color treatment 1
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Color treatment 2
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ARCHITECTURE FASHION

TRAVEL ART

Color treatment 3
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ARCHITECTURE FASHION

TRAVEL ART

Color treatment 4
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ARCHITECTURE FASHION

TRAVEL ART

Color treatment 5
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ARCHITECTURE FASHION
LONDON

TRAVEL ART
2015

Color treatment 6
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ARCHITECTURE
MVRDV

FASHION
LONDON

TRAVEL
TOKYO

ART
BASEL

Color treatment 7



34 Arré       Brand Guidelines

Brand Applications1.4. 
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Stationary

waiting for final choice on cards and letterhead
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Tote bag
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Logo applied (Facebook)
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Logo applied dont’s (Facebook)
Don’t invert original colors
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Watermark
(white)

Watermark
(color)
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Watermark +
Subtitles

We recommend keeping subtitles 
as simple as possible.

However, depending on the 
background image, we will need 
some graphic treatment in order 
to make them readable.

Indian fashion trends from Mumbai

Urban Barcode : Hong Kong’s vertical architecture
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Urban Barcode : Hong Kong’s vertical architecture

Urban Barcode : Hong Kong’s vertical architecture

Watermark +
Subtitles

Dark background treatment

Light background treatment



Symbol used as a photographic mask
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Symbol used as a photographic mask
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Symbol used as a typographic mask

HOLI
FESTIVAL

2016

BALMAIN
MUMBAI

2016

WARHOL’S 
Many-sided mise  

en scène

ANDRE  
ERMOLAEV 

FINE ART
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Brand Application 1 (Banners)

HOLI
FESTIVAL

2016

BALMAIN
MUMBAI

2016

WARHOL’S 
Many-sided mise  

en scène

ANDRE  
ERMOLAEV 

FINE ART
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Brand Application 2 (Banners)

URBAN 
BARCODE
Limited Edition
(Hong Kong)

LEMONADE
The ultimate  
Mumbai guide

HOLI 
FESTIVAL
2016

INDIAN 
FASHION 
BLOGS
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Brand Application 3 (Banners)

DESIGN 
FOR 
MUSIC

Maximum 
effect, minimum 
histrionics. If only 
all commuters 
looked like this.

INDIAN 
FASHION 
BLOGS

8 outstanding
architectural feats
by Charles Correa
to remember



47 Arré       Brand Guidelines

WARHOL’S 
Many-sided mise  
en scène

ANDRE  
ERMOLAEV 
FINE ART

The most detailed 
image ever taken

Brand Application 4 (Banners)
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70
o

70
o

45
o

WARHOL’S 
Many-sided mise  

en scène

INDIAN 
FASHION 
BLOGS

Banner’s construction
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Banner’s construction 
With these 2 angles (45o and 70o) we have multiple options for brand applications and animations.  

70
o

70
o

70
o

45
o

70
o

70
o

45
o

45
o

45
o

70
o

45
o
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Brand animation (Symbol)
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HOLI
FESTIVAL

2016

HOLI
FESTIVAL

2016

Brand animation 1 (Titles)

HOLI
FESTIVAL

2016
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WARHOL’S 
many-sided mise  

en scène

WARHOL’S 
many-sided mise  

en scène

WARHOL’S 
Many-sided mise  

en scène

Brand animation 2 (Titles)
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ANDRE  
ERMOLAEV 
FINE ART

ANDRE  
ERMOLAEV 
FINE ART

ANDRE  
ERMOLAEV 
FINE ART

Brand animation 3 (Titles)
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Brand animation 4 (Titles)
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